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ABSTRACT

 Despite encountering disparities in their options when it comes to entrepreneurship, women are driving both global economic growth and social advancement. More specifically, they have a major role in microbusiness ownership, GDP growth, and the creation of jobs and the getting out of poverty. Sustainable development goals depend on empowering women entrepreneurs, since Malaysia's economy has benefited greatly from their significant contribution. The articles highlight the difficulties single mothers have in starting their own businesses, including their lack of social networks, education, and experience. They stress the value of family support in removing obstacles to knowledge, offering continuing support, and striking a balance between work and family obligations. This article uses a qualitative methodology. Through the use of this method, we were also able to interview respondents, specifically those from The Association of Women & Single Mothers WITUS in Hulu Langat, Selangor. The limited access to education, resources, and cultural stigmas that restrict single mother micro-entrepreneurs' capacity to start and expand profitable firms and connect with support systems pose significant obstacles to their financial empowerment. Furthermore, as the research indicates, acknowledging the value of family support might be extremely important for single mother entrepreneurs to feel financially empowered. These women may concentrate on their enterprises and financial objectives by having emotional support and help with childcare duties from their strong family networks and positive connections.
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1.0 INTRODUCTION
In modern times, it seems that the societal group in the community that is discussed the most is single mothers. Women without husbands are categorized as "single mothers," which has led to a negative perception of them in society because of their lack of social networks, lack of education, and difficulties juggling work and family obligations. This theory shows how single moms' weaknesses are now an obstacle to their success and upward development. These obstacles include a lack of support from businesses, knowledge gaps, balancing job and family responsibilities, and limited access to resources. (Cardella, 2020) As pointed out previously, the difficulties single mother micro-entrepreneurs encounter has an impact on their ability to become financially empowered. These women frequently face obstacles including restricted access to resources and education, which can make it more difficult for them to launch and expand profitable businesses. The research's main objective is to provide insight into the roles that the community needs to play in helping single mothers become micro-entrepreneurs. The second goal is to understand the difficulties that organizations that support the growth of single mother micro-entrepreneurs in the community face (Aini, 2025; Azizan, 2021; Isa, 2024). Lastly, the study focuses at possible recommendations for the future that may be made to empower people with difficulties through business. Apart from that there are also some questions that have been asked to the respondents among them are state the role involved in the development of community micro-entrepreneurs who are single mothers, describe the obstacles that the organization needs to overcome to support the development of community single mother micro-entrepreneurs and lastly give suggestions in the future to help micro entrepreneurs who are single mothers succeed (Ismail, 2019).
2.0 LITERATURE REVIEW
2.1 Women Entrepreneurs
The article "Women Entrepreneurship: Challenges and Solutions" outlines the different obstacles that women must overcome in order to pursue their entrepreneurial goals. These difficulties are caused by a confluence of factors such as mobility restrictions, self-confidence problems, technological knowledge gaps, social expectations, and family obligations. Despite these challenges, examining the models and procedures of entrepreneurship used by female-led enterprises can open new avenues for creative study approaches. The major costs of establishing and maintaining a business, which are exacerbated by limited access to capital and compliance costs, are a serious obstacle for female entrepreneurs. In addition, they frequently face obstacles brought on by perceived shortcomings and intervention from intermediaries, which could limit their advancement in the business community.  (Ranjith, 2023)

It is imperative to acknowledge, nevertheless, the women are essential to the entrepreneurship industry and need to be actively pushed to launch their own businesses by policies and initiatives that support them. Social networking shows possibilities as a tool to help female entrepreneurs succeed by removing obstacles from their path. Social media and other platforms give women in business access to marketing, networking, and potential clients, which helps reduce some of the obstacles they typically face (Jahari, 2025; Jalil, 2025; Omar, 2018; Uyob, 2025). Additionally, the results of the research provide insight into other elements that help or hinder women entrepreneurs. These include the existence of a market for their goods, enhanced managerial abilities, availability of funding, macroenvironmental elements, and the influence of parenthood on their entrepreneurial endeavours. Another relevant finding from research is that, in industrialised and creative economies, where women frequently drop out of enterprises involving the production of necessities, the gap between businesses organised by men and women is more noticeable. This emphasises how crucial it is to level the playing field and assist women's success in entrepreneurial endeavours by giving them access to sufficient capital, networks, and social infrastructure (Azhar, 2023; Tahir, 2018).

The condition of entrepreneurship in Malaysia, with an emphasis on the resources accessible to female entrepreneurs. It emphasises how crucial it is for women to have leadership roles in entrepreneurship and draws attention to the deficiency of programmes that are designed with them in mind. The article attempts to advance knowledge of Malaysia's entrepreneurial landscape by analysing the efficacy of government-sponsored aid and discussing the difficulties faced by female business owners. Also, the most important point that needs to be made in this regard is how crucial women are to Malaysia's economic development. Women in this nation have demonstrated extraordinary potential and accomplishment in the face of several obstacles. However, many smart women are frequently prevented from fulfilling their business dreams by societal standards and unequal chances.  (Mutalib, 2015)

Next, the value of solving these issues is further emphasized in the article "Women Entrepreneurship in Malaysia: A Formidable Economic Force".  (Cedar, 2021) Despite the fact that women account for 20% of Malaysia's registered entrepreneurs, societal and cultural constraints still leave a significant amount of unrealized potential. To foster a more welcoming and encouraging atmosphere for women in business, it is essential to address these concerns. In order to realize the full potential of female entrepreneurs and utilize their input for sustained economic progress, Malaysia has to tackle societal perceptions and unequal prospects. This entails creating an environment that is encouraging, offering equitable chances, and empowering female entrepreneurs through focused projects and programmed. By doing this, Malaysia may promote an entrepreneurial climate that is more inclusive and prosperous, which will help the country's economy as a whole as well as women entrepreneurs.

2.2 Single Mother Entrepreneur 
The Ministry of Women, Family and Community Development (KPWKM) of the Malaysian government has launched various programmed aimed at promoting women's empowerment, including ones that are especially for single mothers. The objective of these endeavors is to enhance the financial standing of Malaysian women and tackle the distinct obstacles encountered by single mothers. (KPWM, 2019) The significance that single moms register with the Social Welfare Department in order to be eligible for various sorts of government aid is one important tactic mentioned by KPWKM. Even However, only a small percentage of single mothers have registered, which may limit their access to resources and support services even while help is available.
The Malaysian government established a comprehensive project called the Single Mothers Empowerment Action Plan (2015-2020) to meet the concerns of single mothers. Three strategic areas are included in this action plan: improving coordination of research and development, empowering the single mother economy, and promoting the social welfare of single moms. The government's commitment to promoting gender equality and ensuring the acknowledgment of women's rights across all areas is underscored by the action plan, which is in keeping with the principles set in the Convention on the Elimination of All Forms of Discrimination Against Women (CEDAW).  (Mustafa, 2019)
The action plan specifically highlights four strategic pillars that are intended to empower single mothers by means of business-related activities and entrepreneurship. These pillars concentrate on improving entrepreneurial expertise and abilities, making finance more accessible, supporting marketing initiatives, and educating single moms about available financial incentives for economic empowerment.
Strategic action plans show how committed the Malaysian government is to helping single moms, especially those from low-income families. The government wants to make single moms more competitive in the market and to support their socioeconomic growth by giving them more economic and entrepreneurial opportunities. The goal of the inquiry is to evaluate the state of single moms' enterprises and highlight any obstacles preventing them from expanding, thereby supporting the continuous efforts to promote their economic empowerment. (Johan, 2025; Zahari, 2024b, 2024a) 
2.3 Entrepreneurial Value Creation Theory
A comprehensive framework for comprehending the whole entrepreneurial experience, from finding possibilities to realizing benefits, is provided (Mishra & K. Zachary, 2014) explanation of the entrepreneurial value creation theory. This idea says that there are two phases to entrepreneurship which is the conceptualization of the venture and the commercialization of the idea. 
During the beginning stages, business owners locate outside prospects and learn the abilities needed to follow them. This phase is driven by the desire for entrepreneurial benefits and can be seen by the use of resources and the development of skills. But a lot of businesses fail in this first stage. In order to finance growth, entrepreneurs look for outside resources like investment capital or strategic partnerships at the second stage, which is referred to as venture monetization. Investors must, however, overcome obstacles in evaluating venture quality and entrepreneurial prowess. Entrepreneurs might leverage incentive signals to raise investor valuation proposals.
Based on the Herbalife Nutrition Global Entrepreneurship 2020 article, the application of the entrepreneurial value creation theory to Malaysian women entrepreneurs shows that these women entrepreneurs are presently at the introduction phase of their businesses. Their goals are to change occupations, become self-employed, and provide for their families. They will eventually enter the exploitation phase, where they actively look for ways to benefit society, their family, and themselves.
It is important to comprehend the phases of business formation and funding in the context of women entrepreneurs in the WITUS study project. The inability of female entrepreneurs to obtain funding and resources can prevent them from moving forward from stage 1 to stage 2 of the entrepreneurial cycle. Support systems can be modified to improve the success of female entrepreneurs in WITUS by understanding these difficulties and utilizing the concepts of entrepreneurial efficiency and business model design.
In addition, the theory of entrepreneurial value creation carries significant relevance to the sustainable expansion of micro-entrepreneurs who are single mothers. These entrepreneurs can increase their chances of long-term success and sustainability by concentrating on developing their entrepreneurial talents, starting successful businesses, and developing strong business models. By comprehending the feedback loops involved in the entrepreneurial process, micro-entrepreneurs who are single mothers are able to overcome challenges and embrace chances for expansion and influence.  (Mishra & K. Zachary, 2014)
2.4 Challenge of Single Mother Entrepreneur  
Entrepreneurs who are single mothers face particular difficulties in managing family and company ownership. Financial strains, childcare obligations, and social stigma must all be overcome. These problems can be made worse by lack of infrastructure, gender discrimination, psychological problems, and economic hardships. These problems may be made worse by governmental initiatives and prevailing economic conditions. On the other hand, single moms defy expectations and show that it is possible to overcome obstacles and succeed in both personal and professional spheres with perseverance, support, and creativity. Others can find encouragement in their stories to overcome hardship.  (Onileowo, 2021)
Domenica (2023) examines the difficulties experienced by business owners who are single mothers in striking a balance between parenthood and company ownership. These women struggle with issues including stress, guilt, and lack of resources, among other personal and professional challenges. They deal with societal expectations, resource limitations, and gender biases in the workplace. Notwithstanding these difficulties, businesswomen who are single mothers show resilience and resolve, highlighting the need for more assistance and appreciation for their accomplishments. Their stories bring to light the particular difficulties experienced by single mothers who are also entrepreneurs and the need for more assistance.
The challenges faced by single mother entrepreneurs are highlighted in the research conducted by  (Faizah Abd ghani & Hazirah Hashim, 2013) These challenges include financial hardships, emotional and psychological issues, stigma, a lack of community support, gender discrimination, work-family conflict, infrastructure, unstable business environments, political factors, and inadequate training in business management skills. Stress, tension, and a never-ending cycle of struggle and frustration can result from these obstacles. In order to establish a more favourable environment for single mother entrepreneurs, it is necessary to alter cultural attitudes, policies, and support networks in order to overcome these challenges. It will take resourcefulness, resiliency, and societal support to overcome these obstacles.
Economic issues and government financial regulations have a big influence on single mother business owners. These regulations may make it difficult to start and run a firm because of their demanding taxation, demanding regulatory requirements, and restricted access to financial assistance programmes. Single mothers may find it more difficult to get the financing, licences, or permissions they need to launch and expand their enterprises as a result of these regulations. Economic difficulties, such as restricted access to resources and capital, increase the stress and strain experienced by single mothers. Their inability to obtain the capital and resources necessary to establish their businesses is a significant barrier that keeps them from being financially independent and successful entrepreneurs. To address these issues and establish a more encouraging atmosphere for lone mother entrepreneurs, the public and private sectors must work together. This could entail changing.
Despite societal challenges, entrepreneurs who are single mothers exhibit strength and toughness. They eliminate misconceptions and expectations, highlighting the value of resourcefulness and a robust network of allies in the realm of entrepreneurship. These women have overcome obstacles to build wealthy personal and professional lives.  (Dubepatil, 2023)
2.5 Success of Single Mother Entrepreneur Business 
[bookmark: _Hlk162995061][bookmark: _Hlk162995102][bookmark: _Hlk163078335]Starting a business can be quite difficult for single mothers due to societal expectations, childcare obligations, and financial limitations. Many people are driven to pursue entrepreneurship in spite of these barriers in order to provide for their family and attain financial stability. Their entrepreneurial goals are influenced by a variety of factors, including their surroundings, abilities, personality traits, and demography. These decisions are also greatly influenced by education. Since many single mothers are unable to pursue higher education, they must rely on their own initiative and drive in order to launch their enterprises. In spite of these obstacles, single moms frequently start their own businesses in order to provide chances for their family and themselves. They demonstrate the strength of tenacity and inventiveness in the face of difficulty by their tenacity and resilience, which allow them to overcome challenges and pursue their objectives.  (Molina & J. Velilla, 2019)
The statement emphasizes typical challenges faced by company owners, particularly single mothers, in building successful enterprises. These consist of market availability, capacity, and financial access. Since it involves a large capital commitment, finance is essential, and traditional sources such as bank loans or venture capital may provide challenges for single mothers. It can be difficult for entrepreneurs to manage their firms effectively while also juggling the responsibilities of single parenthood and entrepreneurship. The availability of the market is another important factor to take into account, since it might be difficult to find customers for goods or services, particularly for start-ups or businesses in specialized fields. Entrepreneurs who are single mothers frequently depend on outside support from partners, mentors, or government initiatives. Success can be measured in terms of social effect, customer satisfaction, and employee well-being in addition to financial and economic measures. When navigating the obstacles of entrepreneurship and creating enduring and satisfying firms, single mother entrepreneurs might give priority to these more expansive criteria of success.  (Topimin, Noor Fzlinda Fabeil, & Ahmad Shakani Abdullah, 2019)
In order to have more independence and balance in their life, single mothers frequently decide to launch their own enterprises. This is frequently brought on by the difficulties in juggling work and family obligations in conventional work arrangements. This idea is corroborated by research conducted in Malaysia, which shows that women who are single want more money, freedom, and quality time with their kids. They may choose their own priorities and work schedules with entrepreneurship, which gives them the flexibility to pursue their careers and personal objectives while spending more time with their families. Furthermore, becoming an entrepreneur gives you access to a fulfilling social life and chances for personal development. Despite the difficulties, a large number of prosperous single mothers are role models and sources of inspiration for others, exhibiting tenacity, grit, and resourcefulness in overcoming the hurdles of entrepreneurship. In the end, becoming an entrepreneur gives single mothers the ability to follow their dreams, gain more independence, and have a significant influence on both their personal and professional lives.
 An entrepreneur's performance is greatly influenced by environmental circumstances; characteristics like market dynamics, ingenuity, and risk-taking prowess are crucial. These characteristics help entrepreneurs spot possibilities, deal with uncertainty, and decide strategically. Understanding target markets, industry trends, and competitive landscapes requires an understanding of market dynamics. Skills like manufacturing know-how, marketing savvy, business management expertise, and collaboration are also necessary for starting and expanding a successful company. These characteristics help business owners create high-quality goods, draw in clients, increase brand recognition, run efficient operations, and inspire their workforce. Entrepreneurs can improve their chances of success and accomplish their objectives by developing these qualities and skills. 
Government support, character, financial resources, and management skills are just a few of the variables that affect small business owners' chances of success. Entrepreneurs that possess strong managerial abilities may successfully overcome obstacles, seize opportunities, and propel their businesses forward. In order to manage cash flow, invest in growth prospects, and finance operations, financial resources are essential. Resilience, tenacity, and honesty are qualities that entrepreneurs need in order to get beyond challenges and keep stakeholders' trust. Policies, initiatives, and resources from the government can support business owners in removing obstacles and fostering an atmosphere that is favorable to expansion. In addition to creating jobs, female entrepreneurship plays a critical role in advancing society advancement. They promote economic progress and prosperity by generating jobs for both themselves and others. Innovation and new company opportunities result from the fresh insights that female entrepreneurs bring to problem-solving and business management. (Ismail, Norhusniyati Husin, Najihah Abdul Rahim, & Malina Hanum Mohd Kamal, 2023)
3.0 METHODOLOGY
This part is about a qualitative research study on employing single mothers in Malaysia that used guided semi-structured interviews. With no previous assumptions, this approach enables a nuanced investigation of complicated problems. The interviews' adaptability enables participants to offer thorough explanations, revealing viewpoints that would not have been discovered otherwise. The study's advantages include that it lets researchers obtain insights without enforcing preconceived preconceptions, reveals participant perspectives, and facilitates complicated interactions. Participants were able to share their experiences and perspectives in a semi-structured interview approach, which gave important insights into the challenges of recruiting single moms in Malaysia.
This study chooses a sample technique that ensures variety and reaches saturation point, with a focus on single mothers who are entrepreneurship entrepreneurs and have financial restrictions. In order to pick participants from a wide range of backgrounds and experiences, maximum sampling according to diversity is used in this process. This was enhanced by asking early participants to suggest more people who might be interested in the study, a technique known as snowball sampling, or chain reference. This strategy helps attract participants from communities that are difficult to reach while remaining economical and effective. Saturation point is a concept that determines the sampling frame. It is achieved when new data no longer reveals new insights, ensuring thorough and reliable results. 
Data on low-capital single mothers who work as independent contractors and receive support from the Association of Women & Single Mothers WITUS are the focus of this study. These moms were interviewed by researchers who used unbiased questions to get an understanding of their experiences and difficulties. Participants in the study are chosen based on their suitability as single mothers involved in business. By promoting their companies and putting them in touch with additional resources of support, the researchers hope to help these moms who are on their own. The purpose of the study is to shed light on their entrepreneurial journey and offer support to lessen the challenges associated with being a single parent and being an entrepreneur.
Thematic analysis is a qualitative research technique used to identify patterns and themes in data. It involves coding and categorizing data, starting with a thorough understanding of the subject matter. Initial codes are created, then grouped into possible themes. These themes are then refined to accurately represent the data. Thematic analysis is an iterative process that helps identify overarching themes and address research objectives. It offers a flexible and systematic method for exploring complex phenomena and providing rich descriptions to participants.


[image: ]
Figure 1.0	Process of Thematic Analysis for this study
A common qualitative research method for finding, analyzing, and summarizing patterns and themes in data is thematic analysis. In order to find recurrent patterns and underlying relevance, this strategy thoroughly codes and categorizes data.
Thematic analysis is a research methodology that entails a series of processes for data analysis. The first step is to become familiar with the data and discover any important terms or expressions related to the objectives of the research. The data is then given shape by grouping these basic codes into possible themes. After that, themes are examined and improved to make sure they appropriately depict the data. After they are decided upon, the themes are given names and definitions that clarify their significance and connection to the study topics. Following that, themes are used to analysis and interpretation, enabling researchers to derive insights and conclusions from the data. Writing up the results and including illustrative examples to illustrate each theme and pattern in depth is the last stage.
In qualitative research, this section highlights the significance of upholding validity and trustworthiness, particularly in the context of interviews. Credibility is the degree to which the study findings are reliable, whereas validity is the degree to which the findings are accurate. Member checking and peer debriefing are two strategies that help improve credibility by making sure that participants' perspectives are fairly expressed. On the other side, the consistency and stability of the research findings throughout time are referred to as reliability. It is imperative for researchers to uphold comprehensive documentation of the data gathering and analysis procedures, record decisions made during the coding and theme building phases, and generate investigative records such as memoranda and field notes. These guidelines strengthen the study's legitimacy and yield reliable findings.
Ethical issues are necessary for qualitative research, especially when it comes to participant rights and confidentiality. Written permission must be obtained, study objectives must be explained, and participant rights must be respected by researchers. Ensuring the confidentiality of participants' names and personal information is crucial. Pseudonyms, safe data storage, and limiting access to personal information to only authorized team members can help achieve this. By upholding ethical norms and giving these factors top priority, researchers can foster confidence, preserve the integrity of their work, and responsibly advance knowledge.
4.0 FINDINGS AND DISCUSSION
 Providing single mothers with the tools and information they need to strengthen their finances, develop assets, and become financially independent is known as financial empowerment for micro-entrepreneurs. These people frequently deal with specific challenges since they run businesses in addition to being providers. To support financial empowerment among single mothers, there is various strategies that can be implemented for them. Firstly, supporting legislative changes that assist female entrepreneurs which including single mothers can make the business environment more diverse and inclusive and give them the tools they need to get funding and get beyond obstacles. This can be done in a number of ways, such as by eliminating gender bias in loan access, expanding capital access, and fostering financial inclusion. Since many women have severe difficulties gaining access to formal financial institutions because of cultural norms, discriminatory practices, or a lack of a guarantee, financial inclusion is essential to empowering women entrepreneurs. Microfinance programmes, like those provided by microfinance institutions (MFIs), can support financial inclusion for female businesses by granting loans without the usual collateral requirements. In order to break down barriers and support female entrepreneurs, mobile lending platforms can also make use of alternative credit evaluation techniques, such as payback history and business performance. So by this, there is no issues anymore about single mother had difficult to start their business due to lack of capital.
Through microfinance programmes, single moms can get access to savings, credit, and financial services to launch or grow their enterprises, boost their income, and raise their level of living. Microfinance institutions (MFIs), like KWFT in Kenya, have shown effectiveness in empowering women financially by streamlining the loan application process and giving financial services to people with lower and intermediate incomes. It has been discovered that microfinance programmes help women become more financially stable, engage in more entrepreneurship, and lessen poverty. The initiatives also assist in closing the income gap between people with lower and middle incomes by providing financial services to those who might not otherwise be able to access them. So, this program needs to be implemented because the average single mother faces difficulties in obtaining loans from financial institutions
Lastly, the development of single moms' entrepreneurial skills through skill-building programmes is essential to their ability to make wise decisions and manage profitable enterprises. These courses provide instruction and training in a range of subjects, including product development, marketing tactics, and financial management, giving single mothers the know-how and abilities necessary to succeed in the business world. One programme that offers specialized programmes to help single mothers become self-sufficient is the Single Moms Community Programme. This programme helps single women create a solid basis for their companies and personal development by emphasizing the development of critical parental, financial, and spiritual growth skills. This is because there is single mother who give suggestion in the future for the success of single mother micro-entrepreneur is that the government and the private sector can increase assistance in terms of skills training and finance to them who is single mother
5.0 CONCLUSION
It is essential for economic independence, social mobility, and general well-being that single mother micro-entrepreneurs have financial empowerment. These business owners frequently encounter obstacles when trying to obtain funding and must strike a specific balance between their obligations as carers and their business. By developing microlending programmes, giving tax breaks or grants, offering financial literacy and business training courses, increasing the availability of inexpensive childcare, and more, policy changes can foster a more diverse entrepreneurial ecosystem. Comprehensive support services can be made possible by collaboration between government agencies, financial institutions, non-profit organisations, and community groups. Strengthening the financial prospects of single mothers while simultaneously enhancing community resilience and development is achieved through empowerment.
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